
English : Media and Communication Skills 

Course Objectives 

This is an introductory course in the role of media today – India and globally. It will equip 

students with the basic theories on various aspects of media and impart training in basic 

writing skills required in the profession. 

Facilitating the Achievement of Course Learning Outcomes 

Sl. 

No 

Course Learning Outcomes Teaching and 

Learning Activity 

Assessment Tasks 

1 Understanding concepts Interactive 

discussions in 

small groups in 

Tutorial classes 

Reading material together in 

small groups initiating 

discussion topics participation in 

discussions 

2 Expressing concepts 

through writing 

How to think 

critically and write 

with clarity 

Writing essay length 

assignments 

3 Demonstrating conceptual 

and textual understanding 

in tests and exams 

Discussing exam 

questions and 

answering 

techniques 

Class tests 

Course Contents 

Unit 1 

Introduction to Mass Communication 

a) Mass Communication and Globalization

b) Forms of Mass Communication

Topics for Student Presentations: 

a) Case studies on current issues Indian journalism

b) Performing street plays

c) Writing pamphlets and posters etc.
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Unit 2 

Advertisement 

a) Types of advertisements

b) Advertising ethics

c) How to create advertisements/storyboards

Topics for Student Presentations: 

a) Creating an advertisement/visualization

b) Enacting an advertisement in a group

c) Creating jingles and taglines

Unit 3 

Media Writing 

a) Scriptwriting for TV and Radio

b) Writing News Reports and Editorials

c) Editing for Print and Online Media

Topics for Student Presentations: 

a) Script writing for a TV news/panel discussion/radio programme/hosting radio

programmes on community radio

b) Writing news reports/book reviews/film reviews/TV program reviews/interviews

c) Editing articles

d) Writing an editorial on a topical subject

Unit 4 

Introduction to Cyber Media and Social Media 

a) Types of Social Media

b) The Impact of Social Media

c) Introduction to Cyber Media

Essential Reading 

Kumar, Keval J. Mass Communication in India. Jaico Publications, 1994. 

Suggested Readings 

Media and Mass Communication:  

Joseph, M. K. Outline of Editing. New Delhi: Anmol Publications, 2002.  

Kamath, M. V. Professional Journalism. New Delhi: Vikas Publishing House, 1980. 

Macquail, Denis. Mass Communication. New Delhi: Om Books, 2000.  

Saxena, Ambrish. Fundamentals of Reporting and Editing. New Delhi: Kanishka  

Publishers, 2007.  

43



Television Journalism: 

Boyd, Andrew. Broadcast Journalism: Techniques of Radio and Television News 

2000 Burlington: Focal Press 6 edition, 2009. 

Carroll, Brian. Writing for Digital Media. Taylor & Francis, 2010.  

Cushion, Stephen. Television Journalism. Sage Publications, 2012.  

Feldman, Tony. An Introduction to Digital Media. Taylor & Francis, 2004. 
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